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as Merchandising 


CHICAGO MARKET 


EW cool ignition systems, foldaway 

N gas burners, timer controls on top 

burners as well as in the oven, and 

midget 20” ranges with full ovens and regu- 

lar-size burners—those are among the in- 

novations that gas range manufacturers are 
offering this year. 

These and other similar features, along 
with a trend toward the “all-purpose” 
range, will boom sales, according to E. Carl 
Sorby, chairman, range division, Gas Ap- 
pliance Manufacturers Association. 

He said that there was a time when the 
householder tended to fill valuable kitchen 
storage space with griddles, deep-fat fryers, 
rotisseries and other auxiliary cooking de- 
vices but that this is no longer true. Instead, 
he said, they are letting the automatic gas 
range perform all these functions. 

“Because of this,” Mr. Sorby said, 
well as because of the many new features 
available this year, the manufacturers I 
have talked to are confident that 1955 will 
be one of their best years.” 

He said that the consensus of 23 manu- 
facturers he polled was that the division’s 
sales would be up 5.7% this year. He added 
that even more indicative was the fact that 
22 of these manufacturers were confident 
that their own business would increase at a 
greater rate than the entire division’s! 

“If we take a look at the picture from 
these individual viewpoints,” Mr. Sorby 
added, “we can expect increases in sales of 
gas ranges during 1955 as much as 12% 
over the estimated 2,017,000 shipped dur- 
ing 1954.” 

New ignitions 

Some of the biggest news at the Chicago 
markets is in the field of ignition. 

Many of the manufacturers have adopted 
the AGA laboratory-developed hypodermic 
pilot—a tiny, bead-like pilot that gives off 
only 50 to 60 Btu, compared to 200 Btu of 
the conventional type pilot. This means 
lower gas bills as well as a range that is cool 
to touch at all times. These new pilot sys- 
tems are under a number of different trade 
names, such as “Needle,” “Magic-lite,” “In- 
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Buyers Enthusiastic About Gas 
Range Sales Features 













ROPER’S Mrs. America 
model stops a Chicago ap- 
pliance store owner. Phil 
D. Kellner, a Roper rep- 
resentative, explains its 
features during the heav- 
ily-attended Chicago Mar- 
ket. 





TAPPAN’S new Green- 
brier model seems to have 
approval of the merchan- 
dising manager of a De- 
troit department store. 
William Dunaway, Tap- 
pan representative, dem- 
onstrates its features. 


BUYERS from Alabama 
carefully go over the new 
RCA Estate gas range. 
A. E. Bagler, division 
manager, is their guide. 











stalite” and others, but all are basically the 
same. 

Burners and burner arrangements are in 
the spotlight, too. One manufacturer has 
come out with a range that has a four-in- 
line cooking unit with the burners side by 
side at the back of the range, leaving the en- 
tire front free as a work area. And other 
manufacturers are making ranges that have 
about every possible burner arrangement. 
One even offers a staggered top arrange- 
ment which claims to eliminate reaching 
over and around utensils while providing 
work space beside each burner. 

The most popular is still the divided top, 
with work space in the middle; or, the cus- 
tomer can have all the burners to the right 
or to the left with work space on the re- 
maining side. Then, of course, there is the 
four-burner range with the griddle in the 
middle; in many cases this griddle can be 
removed and a grate placed there to pro- 
vide another burner. 

There were numerous displays of built-in 
units showing their great flexibility, but the 
number of major manufacturers making 
these custom units has increased by only 
one over last year. 


Fold-away burners 


One manufacturer introduced something 
that might be described as built-in units— 
yet they are not. These are fold-away gas 
burners. Two burners are hinged to a metal 
cover which is mounted against the wall. 
When the burners are not in use, they can 
be folded back—separately or together— 
into these covers, disappearing from view 
much like a Murphy bed that folds up into 
a closet. 

One outstanding development is thermo- 
static top-of-the-stove cooking, which elimi- 
nates the need for many small kitchen ap- 
pliances on the market, such as automatic 
deep fat fryers, controlled heat frying pans, 
food warmers, griddle and sandwich toast- 
ers. 

Secret of the control is an aluminum 
sensing element, located in the center of the 
burner, which measures temperature of the 
food inside the cooking vessel and thermo- 
statically keeps the temperature constant, 
never varying, for the period needed to 
cook the food. [See Gas JouRNAL, Decem- 
ber 1954, page 49.] 

The sensing element makes contact with 
the bottom surface of the food container. 
When the right heat is reached, it automati- 
cally cuts back the gas flame; when the tem- 
perature drops, the valve in the thermostat 
opens automatically and increases the flame 
until the preset temperature is reached 
again. This prevents over-cooking as well as 
its opposite, under-cooking. 


Pushbutton cooking 


As usual, all range manufacturers are 
boasting of the thousand different cooking 
speeds that gas offers, but a few have taken 
note of the effective use by the electrical in- 
dustry of pushbutton cooking and have in- 
troduced some preselected speeds that click 
into position. 

The names of these positions vary from 
manufacturer to manufacturer, but their 
titles will give some idea: “keep warm,” 
“simmer,” “medium speed cooking,” “meas- 
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IGNITION system is explained by Le- 
roy Klein of Caloric. 


ured drying flame” and “center-simmet 
flame” among others. 

A lot more housewives are going to be 
able to see what’s cooking, too. More top 
models than ever before are available with 
oven doors with special heat-resistant glass 

-to prevent fogging and marring—and 
electric lights inside to let the cook get a 
peek at what’s going on. A variant of this 
is the model that has the window on the top 
of the range for a look directly down into 
the oven. 

With stress on the automatic, the number 
of controls that are available to the house- 
wife on most ranges is almost bewildering. 
For example, there’s a timer alarm clock 
which measures predetermined cooking pe- 
riods, to 4 hours, as well as tells time and 
rings a bell or sounds a buzzer at the end of 
the selected cooking period. And there are 
simpler timers, manually operated, that 
provide extremely precise timing for cook- 
ing periods to 15 minutes, and then sound a 
reminder at the end of the selected period. 

More complex are the oven clock con- 
trols that not only turn ovens on and off at 
any time, but also keep the exact tempera- 
ture! And, along with these superior oven 
controls, there are the coordinated re- 
minder-lights that glow when either oven or 
broiler is turned on. 





Big and small 


The trend seems to be to give the house- 
wife a range in practically any size she 
wants. For example, she can get a 36”, or a 
30” or a giant 40” range. If she’s cramped 
for space, she can get a 24” range with a 
20” oven or—smaller still—the petite 20” 
range, still with 4 standard size burners. 

Other features have been incorporated by 
individual manufacturers to catch the eye 
of the shopper. Several ranges, for example, 
now have built-in rotisseries for home bar- 
becuing with motor-driven spits to rotate 
the meat. 

The backguards on most ranges have 
been dressed up with a bit of color or re- 
designed for cleaner lines. Some, because of 
the number of controls on them, are begin- 
ning to resemble airplane flight panels. 

On one range the backguard has lighted 
frosted glass panels, with colors to match 
the decor, such as minty green, frosty blue, 
rosy pink, cool white! On another, the back- 
guard is made of highly machine-polished 
metal with inset controls and overhead 





fluorescent lighting. Others have adjustable 
charts on the backguard with times-and- 
temperatures for cooking. 

All in all, the automatic gas range manu- 
facturers have come up with the smartest 
looking models yet. 


Ranges Shown at 
Chicago Market 


Caloric Norge 

Detroit Jewel O’Keefe & Merritt 
Dixie Perfection 
Enterprise Preway 

Florence RCA Estate 
Magic Chef Roper 

Modern Maid Tappan 


Universal 


Also at Chicago Market 


... gas refrigerator 





THE WORLDS Mv 





THAT’S ICE, Joe T. Mooney (right), 

national display Servel, 

seems to be saying to Chicago buyers 

who are intrigued by ice circles from 

the gas automatic icemaker at the Chi- 
cago Market. 


director for 


... gas clothes dryer 





BEFORE the doors opened, Miss Marcia 
Mead, home service director, Whirlpool, 
demonstrates to Riley N. Stone, special 
representative, so that he’ll know how to 
show buyers that it is simple to remove 
lint trap from the gas clothes dryer. 
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Houses in Research Village Have 
Line-Up of Gas Appliances 


The complete family of modern gas ap- 


F pliances operated by both LP gas and utility 


service will play a key part in Research Vil- 
lage—a 1955 building promotion, in Bar- 
rington, Ill., northwest Chicago suburb. 

[op residential architects, working with 
builders representing all sections of the 
country, designed the 6 homes for the re- 
search building project. Because of the huge 
program to capitalize on the new building 
ideas created by the unique project, it is 
regarded as one of the biggest building pro- 
motions during the past 30 years. 

Editors of 6 leading consumer magazines 
with a combined circulation of more than 


} 13-million have chosen one of the houses 


for feature-coverage in color or black and 
white. 

The 6 teams of architects and builders 
had a panel discussion about the houses be- 
fore several hundred builders attending the 
1954 convention of the National Associ- 
ation of Home Builders. Plans to make it a 
1955 NAHB convention feature are being 
arranged. 

Plans call for an educational film present- 
ing the new building ideas in the houses for 


The Gas Industry in 
Research Village 


Ranges 
Caloric Appliance Corp. 
Hardwick Stove Co. 
Geo. D. Roper Corp. 
Tappan Stove Co. 
Cribben & Sexton Co. 
Western Holly Appliance Co. 


Water Heaters 
Coleman Co., Inc. 
FauceHot Heater Co. 
Ruud Mfg. Co. 
Handley-Brown Heater Co. 


Dryers and Washers 
Hamilton Mfg. Co. 
Bendix, Avco Mfg. Corp. 
Maytag Co. 

Temco, Inc. 


Refrigerators 
Servel, Inc. 


Incinerators 
Bowser, Inc. 
Cribben & Sexton Co. 


Bathroom Heaters 
Peerless Mfg. Corp. 


Utility Gas 
Northern Illinois Gas Co. 


LP Gas 
Dri-Gas Co. 
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release to approximately 400 television sta- 
tions with a potential audience of 60-mil- 
lion. 

“This dynamic project will be a live, 
‘jewel box display’ for the whole gas indus- 
try,” said James E. Pew, president, National 
Council for LP-Gas Promotion, the indus- 
try group that arranged the gas tie-in. “It 
will attract and stimulate consumer, archi- 
tect and builder interest in a wide variety 
of brand names and the complete family 
line-up of modern gas appliances.” 

Conceived by U. S. Gypsum Co., the 
project was developed in cooperation with 
American Institute of Architects and Na- 
tional Association of Home Builders. 

“Our objective is to provide builders of 
small or medium-sized houses with ideas 
that increase the livability, comforts, safety 
and saleability of their houses,” said G. J. 
Morgan, vice-president and assistant to the 
chairman, U. S. Gypsum Co. 

“By duplicating in part or in whole these 
new ideas, builders around the country 
should gain a strong selling edge in the com- 
petitive market that lies ahead.” 

Major stories will appear about each of 
the 6 houses in Spring issues of Better 
Homes & Gardens, American Home, House 
Beautiful, House & Garden, Living and Mc- 
Call’s. These publications have readership 
of 50-million, including “pass-on” circula- 
tion. In addition, House & Home, Progres- 
sive Architecture, Architectural Record, 
Practical Builder, American Builder, Arts 
& Architecture, Building Supply News, Cor- 
relator and other trade magazines will re- 
ceive feature stories. 

The 6 houses are to be completed for the 
convention of National Association of 
Home Builders in Chicago. About 6,000 
are expected for the convention. 

Outstanding ideas in the 6 houses will be 
presented in the film. The sponsors will 
merchandise the film with other editorial 
and promotional matter. Regional home 


RESEARCH VILLAGE, at Barrington, 
Ill., will include this split-level house 
that is completely equipped with gas ap- 
pliances. Designed by Gilbert H. Cod- 
dington, architect, Columbus, O., the 
house will be featured in Living for 
Young Homemakers. 


builder groups, architectural colleges, farm 
audiences, dealer groups, civic clubs and 
other consumer- and industry-organizations 
will be offered a feature length version of 
the film. 

All the homes have modern, automatic 
gas ranges. Three of them will be built-in 
units. All will have automatic gas clothes 
dryers and gas-fired central plant heating 
systems—2 hot water, 4 forced air. Four 
of the houses will have automatic gas water 
heaters and 2 will have gas incinerators 
and gas refrigerators. 

“Identifying modern gas appliances, LP 
gas and natural gas service with these im- 
portant new home does a pacemaker job of 
establishing our industry as the service for 
modern homeowners,” said E. Carl Sorby, 
Geo. D. Roper Corp., and chairman of the 
National Council’s public relations com- 
mittee. “It also provides a first-rate contact 
with the all-important architect and builder 
markets and emphasizes the advantages of 
gas service in Suburbia—where a phenom- 
enal population growth is happening to- 
day.” 


RANGE SHIPMENTS TOP 2-MILLION 


Shipments of domestic gas ranges, dur- 
ing 1954, exceeded 2-million units for the 
eighth consecutive year. 

Gas Appliance Manufacturers Associa- 
tion reports that 143,200 shipped during 
December increased the 1954-total to 
2,017,200. 

Last month’s total exceeded the ship- 
ments in December 1953 by 6.5%. How- 
ever, range shipments last year were 7.6% 
below the total for 1953. 
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ROBERTSHAW SPONSORS AWARDS 
IN MRS. AMERICA CONTEST 


Robertshaw-Fulton Controls Co. will 
award special prizes to the gas utility which 
“best displays and promotes gas ranges 
equipped with Robertshaw-Fulton controls” 
during the Mrs. America competition. The 
Robertshaw-Fulton prizes, for which gas 
companies participating in the Mrs. 
America Contest are eligible, consists of a 
suitably inscribed bronze plaque plus a 
$500 cash award or an expenses-paid trip 
for 2 to the Mrs. America Finals in Florida. 

Noting that precision automatic controls 
are the heart of modern home appliances, 
especially of gas ranges, John A. Robert- 
shaw, president, said, “Our purpose in an- 
nouncing the Robertshaw-Fulton special 
awards is to stimulate all promotional ac- 
tivities by participating gas companies to 
the extent that the story of the fully auto- 








matic, truly modern gas range will reach 
the greatest possible audience.” 

Contestants for Robertshaw-Fulton’s 
awards will be judged by the Mrs. America 
Committee of American Gas Association 
on the basis of the local gas range advertis- 
ing, publicity, window display and dealer 
promotion campaigns which they sponsor 
as part of their participation in the Mrs. 
America Contest. 

To qualify for the Robertshaw-Fulton 
awards, each contesting gas company is re- 
quired to: 

1. Submit 2 black and white 8” x 10” 
glossy photographs showing a) a floor dis- 
play, b) a window display of one or more 
gas ranges equipped with Robertshaw-Ful- 
ton controls. Either or both can be photos 
of a dealer’s display. 

2. Submit 2 newspaper tear sheets that 
show advertising support given Robert- 
shaw-equipped gas ranges. 


The man wants his water—just so-o-o! 


SIX kinds of running water, plus other 
super-modern features such as hot water 
snow melting under sidewalks and drive- 
way are included in new home of P. R. Hol- 
laender, Cincinnati plumbing contractor. 
Two kinds of hot water, 180F for auto- 
matic clothes-washing and dish-washing and 
125F for conventional household outlets, are 
provided by a Ruud-Monel Duo-Temp gas 
water heater, delivered at the same time 
from the same rust-proof tank. The water 


COPPER coils for hot water snow-melt- 
ing system shown, above, before drive- 
way concrete was laid. A Ruud gas water 
heater is planned for heating the coils. 
RUUD-Monel 


Duo-Temp gas water 
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heater is piped into a circulating hot water 
system, using a pump to move the hot water. 

The four other kinds of running water 
desired by Mr. Hollaender are hard and 
soft water; high- and low-pressure water. 
High pressure is used for outside hose fau- 
cets, lawn sprinkler system, and swimming 
pool. Low pressure is for household use. 

The hot water snow-melting system con- 
sists of copper coils beneath the concrete 
driveway and sidewalks. 





heater, lower insert, in Hollaender base- 

ment. Single tank provides 180F water 

and mixed 125F “tap safe” water. 
MODERN Hollaender residence in Cin- 
cinnati, upper insert, which has 6 kinds 
of running water. 





3. Submit a 300-word account of the 
company’s overall Mrs. America gas range 
Robertshaw-Fulton controls tie-in efforts 
Summaries of sales results are requested ; 
part of this account. 

Additional information about Robert. 
shaw’s “contest within a contest,” and entn 
forms, may be obtained from S. K. Wik- 
strom, American Gas Association, Ney 
York 17. 


CONSUMER RESEARCH SEEN AS KEY 
TO FUTURE BUYING DEMANDS 

By applying creative planning to con. 
sumer research, product designers are bes 
able to predict what customers will want to 
buy in the future, according to Donal 
Dailey, vice president in charge of produc 
planning for Servel, Inc. 

Mr. Dailey was a featured speaker at the 
recent University of Michigan conference 
on consumer testing of product designs. 

“I think of consumer research,” Mr 
Dailey said, “in terms of customer anticipa- 
tion. Consumer research can be an aca 
demic accumulation of historical facts, or 
it can be a tool for creative enterprise. Con- 
sumer research must point a direction 
rather than spell out hard and fast rules.” 

In many fields, such as appliances, man- 
ufacturers require 2, 3 or more years to de- 
velop new product designs and to tool-up 
for production, Mr. Dailey pointed out 
Therefore, product planners must antici: 
pate the trend of public desires. 

To anticipate what customers will want 
in the future, Dailey observed, men charged 
with long-range product design responsibil- 
ities must apply a customer attitude and a 
creative understanding of consumer re- 
search findings. They should know custom- 
ers’ viewpoints as automatically as their 
own. 


NATIONAL RADIATOR AND U.S. 
RADIATOR READY PROPOSED MERGER 


A basis for merging The National Radia- 
tor Co. and United States Radiator Corp. 
has been approved by directors of both 
companies. An announcement by the presi- 
dents of the firms indicated that stockhold- 
ers will be asked to approve the merger at 
special meetings. Each share of National 
Radiator stock would receive 1% shares of 
the consolidated company. Each common 
share of U. S. Radiator would receive 
share in the consolidated company. Na- 
tional Radiator had sales of $20,569,000 
for the fiscal year ended March 31, 1954, 
with a net profit of $856,400. United States 
Radiator for its fiscal year ended January 
31, 1954, reported net sales of $29,576,000 
and a net loss of $42,400. Substantially 
higher earnings were said to have been 
gained by each company for the current 
fiscal year. 

While National Radiator and U. S. Radi- 
ator are manufacturers of domestic and 
commercial heating equipment, both have 
substantial diversified activities in other 
fields. National Radiator has 5 plants; there 
are 9 U. S. Radiator plants. 


CALORIC CHANGES NAME 
Caloric Stove Corp. has announced a 
change in its corporate title to Caloric Ap- 
pliance Corporation. 


American Gas Journal, January 1955 
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How Use of Gas Has Expanded... 
How Industry Plans for Future 


HOME USE OF UTILITY GAS 


Ce); 
RESIDENTIAL 
CUSTOMERS 


On 


ANNUAL 
USE PER 
RESIDENTIAL 
CUSTOMER 


N THERMS 


1945 ‘6 ‘7 ‘8 ‘9 ‘50‘1 ‘2°3 1954 
Gas utilities have added average of 700,- 
000 residential customers yearly, during 
past 10 years. Total increase is 37%. Use 
of gas per customer, during period, 
jumped 85%, reflecting increased use 
for house heating, clothes drying, incin- 
eration and air conditioning. 





CONSTRUCTION EXPENDITURES 


(Millions of dollars) 


1935-39 1940-'45 467 ‘8 9°50'1 2°53 1954 1955 


Construction expenditures involved in 
the expansion of gas industry facilities 
since the War, have averaged approxi- 
mately $1-billion a vear. That is 10-times 
the prewar rate. Now, there are more 
than 27-million gas utility customers in 


the United States. 


Winners of Coleman Scholarships 






The winners of the two scholarships 
given annually to outstanding senior en- 
gineering students by Coleman Company 
are Kenneth K. Gowdy (left) of Kansas 
State Frank A. Dobbe 
(right) of Kansas University. The awards 
were presented by W. C. 
founder and chairman of the board. The 
scholarships were established in 1953 to 


College and 


Coleman, 


help fill industry’s need for more engi- 
neering talent by encouraging promising 
engineering students at the two state 
schools to complete their education. 


AGA ISSUES AIR SUPPLY BULLETIN 

Information on principles and various 
methods of supplying air to gas appliances 
in small utility rooms are developed in 
“Combustion and Ventilation Air Supply 
to Gas Equipment in Small Rooms”, re- 
search bulletin 67, published recently by 
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American Gas Association Laboratories. 
The report summarizes research work by 
the Laboratories on a PAR project. 

Essentially all domestic appliances are 
designed to use air for ventilation, regard- 
less of the type of fuel. The bulletin deals 
with the practical problems encountered 
with various methods of air supply, from 
passageways, outdoors, crawl spaces, or 
unoccupied attic spaces. It will provide in- 
formation for architects, installers, service- 
men and those concerned with the stand- 
ards, codes and ordinances. It will provide 
gas utility personnel and equipment manu- 
facturers with an understanding of the 
problems of air supply and ventilation for 
residential gas appliances in small inside 
rooms. 

Copies of the 110-page bulletin may be 
obtained for $2.00 per copy from American 
Gas Association Laboratories, 1032 East 
62nd Street, Cleveland 3, or from Associa- 
tion headquarters, New York 17. 


3 PITTSBURGH COMPANIES PLAN 
THEIR MRS. AMERICA CONTEST 
With a campaign keyed to the urgency 

of ad headlines, Pittsburgh’s gas com- 

panies have swung into line behind the 

Mrs. America 56 Contest. 

A headliner with tremendous drawing 
power, last year’s Mrs. America contest in 
Pittsburgh demonstrated that aggressive 
promotion arouses public interest and cre- 
ates goodwill. Profiting by the know-how 
gained in 1954, Equitable Gas Co., Peoples 
Natural Gas Co., and Manufacturers Light 
& Heat Co. are planning to achieve meas- 
urably greater results in 1955. 

They are applying the formula: Utilities 
plus Dealers equal Success for Mrs. Amer- 
ica °56 in Pittsburgh. G. M. Smith, man- 
ager of dealer cooperation, Equitable Gas 
Co., summarized the 3-company viewpoint. 
“Under the present arrangements for Mrs. 
America ’56, a most beneficial tie-in can be 
made with our registered gas appliance 
dealers. 

“We will establish these dealer outlets as 
headquarters for the local Mrs. America 
Contest, and we have in mind awarding 
prizes to dealers as well as the contestants. 
The main idea is that dealer incentive will 
prove to be a vital factor in the success of 
the promotion on the local level.” 

The Pittsburgh gas companies will bolster 
dealer activities with extensive advertising 
of the contest through newspapers, radio 
and TV. These media will be employed in 
conjunction with interest-stimulating store 
displays, dealer meetings and individual 
contact. The immediate aim of the adver- 
tising campaign will be to throw a pro- 
motional blanket over Metropolitan Pitts- 
burgh, with the frequency of the Mrs. 
America message snowballing as the cam- 
paign progresses. 

The Mrs. A promotion will start with a 
series of ads, 5 columns by 16”, which will 
appear in 3 dailies having a combined cir- 
culation of more than 700,000. These ads 
will urge homemakers to secure entry 
blanks from any nearby registered gas ap- 
pliance dealer. Complementing the news- 
paper advertising, the 3 gas companies will 
sponsor a series of 20 second and one min- 
ute radio spot announcements plugging the 
contest. 

Kay’s Kitchen, a high-rated TV pro- 
gram sponsored by the gas companies, will 
carry the ball on that medium. All adver- 
tising is specifically designed to channel en- 
tries through the dealers in the metropoli- 
tan area. 

Enthusiasm fof the campaign is high, and 
participants are optimistically predicting re- 
sults that will surpass those of 1954. As 
spokesman for the 3-company committee 
coordinating Mrs. America activities, 
Equitable’s Gil Smith shares that belief. “I 
am confident,” he states, “that in our utility- 
plus-dealer formula we have found the key 
that will really unlock the door of public 
acceptance. We’ve got one campaign un- 
der our belt, and we’ve benefited from that 
experience. The know-how is there; we have 
only to apply it aggressively and intelli- 
gently to achieve our purposes—arousing 
public interest, creating goodwill, and 
stimulating the sale of modern gas appli- 
ances.” 
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NEW Gas Appliances 


150,000-Btu Furnace—Coleman 
Largest of the new gas-fired warm air 

furnaces introduced by the company is a 

150,000 Btu input model, offered as a com- 














a 


pact vertical unit for closet or utility room 
and in a larger console style for basement 
installation. All models have been designed 
for use with the manufacturer’s Blend-Air 
distribution system but may be used with 
conventional warm air duct systems. When 
used as a component of a year-round heat- 
ing and cooling system, both vertical and 
console models will be supplied with a spe- 
cial blower, combination heating and cool- 
ing thermostat, and relay box. The new fur- 
nace has an airfoil-design heat exchanger 
that is guaranteed for 10 years against rust- 
out or burnout. A new monoport burner 
with chrome alloy cast iron flame spreader 
produces a clean 360° ring of flame. Other 
features are a direct-drive blower which is 
track-mounted and is adjustable for de- 
livery of the higher pressure requirement 
of small-pipe systems; a built-in draft di- 
verter; sound-proofed blower compartment; 
and a choice of two types of Minneapolis- 
Honeywell controls. Overall dimensions of 
the 150,000 Btu vertical model are: height, 
60% in.; depth, 41 in.; width, 2312 in. The 
console model is 60% in. high, 32% in. 
wide and 41 in. deep. 
Coleman Co., Wichita, Kan. 


Day-Night Thermostat—Gen. Controls 

This new electric clock-type day and 
night thermostat automatically lowers and 
raises temperatures during the night. Two 
basic models are available for operation of 
24 volt 2 wire heating control systems. One 
is designed for modernization purposes and 
has a plug-in transformer to supply current 
for the clock. The second model—for new 
construction—has a base which fits a stand- 





ard 2 x 4 junction box mounted in hori- 
zontal position. Finger-tip roll dials with 
easy-to-read markings are provided for se- 
lecting day and night temperatures. It is 
equipped with a quiet clock motor espe- 
cially designed for cool operation to as- 
sure a negligible temperature drift in the 
thermostatic control mechanism. The unit 
has an optional on/off switch. A selective 
heat anticipator allows the installer of the 
unit to customize it to the heating require- 
ments of the room. This causes the thermo- 
stat to respond prior to reaching the tem- 
perature peaks and dips and gives, accord- 
ing to the company, more comfortable and 
even room temperatures and improved heat 
circulation. 

Tempotherm T-270. General Controls 
Co., Glendale, Cal. 


Water Thermostat—American Control 

A new snap action thermostat for gas 
storage water heaters has been introduced 
by the manufacturer. The control unit is 





said to provide instant, sure and accurate 
control. Among its refinements, it has a 
thermo-magnetic gas flow valve, simple 
valve action pilot lighting, snap action high 
valve-lift, and fingertip dial temperature in- 
dicator—all housed as a unit for attractive 
appearance with any water heater. It is 
adaptable to either exposed or concealed 
water heater construction. 

Ultra-Magic Model AC-100. American 
Control Corp., Compton, Cal. 


Water Heater—Amer.-Stand. 


A gas fired water heater designed for use 
with all gases, this unit features a single- 
port upshot-type cast iron burner. Available 
in 20, 30.and 40 gallon capacities, every 
tank is hydrostatically factory tested at 355 
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FOR SALE 
Thomas Meter parts for 20” housing 


3 pair new 20” thermometers 

2 new 1,000 M.c.f./hr. heaters 

1 new 500 M.c.f./hr. heater 

Used regulator and meter panel 
parts from two meters. 


Box 274 











lbs. AGA approved, the heater is Fiberglas 
insulated. 

American Radiator & Standard Sanitary 
Corp., Pittsburgh 30, Pa. 


Water Heater—Hotstream 


Available in 30, 40 and 60 gallon sizes, 
this new stone lined automatic water heater 
offers high and low water temperatures at 
the same time from one tank. Water for 
dishwashing and laundry purposes is sup- 
plied at 180° from one outlet, while a tem- 
perature selector at a mixer, on top of the 
heater, regulates the amount of cold water 
added to the hot water to provide water at 
any desired temperature from a second out- 
let. Made of heavy-gauge steel and lined 
with a %” layer of aggregate stone pro- 
tecting the tank against rust and corrosion, 
the unit’s features include: safety pilot 
which shuts off gas supply should pilot flame 
fail, air deflector, secondary air pre-heater 
and floor shield, and rust resisting alumi- 
nized steel air flue. 

Hotstream Dual-Temp. The Hotstream 
Heater Co., 2363 E. 69 St., Cleveland 4. 


American Gas Journal, January 1955 
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) He Newest ce IN PIPE CONNECTION 


Ss Soe. SoS SETS >of SEES ot As mr 


for steel to steel, steel to 


PERMA-SEAL CORROSION cast iron, cast iron to cast 
CONTROL SLEEVES iron, leak clamps, and com- 


pletely insulated sleeves 


and LEAK CLAMPS for corrosion control. 





WELDED SLEEVE 





Here's a complete new system for making PERMA-SEAL 
pipe connections of all types in the gas field. SLEEVE 
@ For steel to steel connections, these sleeves will withstand 


pressures up to 100 pounds before welding. No flanges, 
bolts, collars, or rings to obstruct in the final wrapping. 





Where welding is not practical such as cast iron to steel, 
a new compound that cures to a tough substance is used. 
It forms a complete seal by adhesion to the pipe. 
Where this compound is used for making connections it 
also makes a 100% insulated sleeve for corrosion control. 


A new leak clamp of simple construction that does not 
require adjustment or filling and facing of the bell. The 
clamp acts as mold and retainer for the new compound 
and thus becomes a part of the molded joint allowing 
for movement and vibration of pipe without disturbing 
the joint. 


Now in actual service for over a year, these new methods LEAK CLAMP 
will relieve many of the problems in the gas industry. 


WRITE FOR FURTHER INFORMATION AND PRICE LISTS. 





UNITED PIPE UTILITY SUPPLIERS, INC.° BOX 777, BELOIT, WISCONSIN 
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The solution to your problem may be found in the 
installation of Sprague Dust Traps. They will eliminate 
pilot failures Be. to dust, and as surveys indicate, 
25% of gas ytility service calls can be caused by dust 
stoppages in pilot lights. 





A Sprague Dust Trap, costing less than the average 
service call, installed at the inlet to your customer's 
regulator and meter set will insure efficient operation 
of the smallest pilot light. 


They may be easily serviced at your convenience in SEND FOR 
field or shop and the porous bronze filter element in DESCRIPTIVE 


LITERATURE 


Sprague Dust Traps are not expendable as are ordin- 
ary filters, and will last many years. 


